
2015 SASB  
disclosures

SASB Activity Metrics

Standard Activity Metric Measurement 2015 2014 2013 SASB Code

Internet Media  
& Services

Registrant-defined 
measure of  
customer activity

Bloomberg Terminals 327,515 324,352 318,718 TC-0401-A

Unique average monthly web traffic 55,263,147 50,709,227 45,718,108 TC-0401-A

Media  
Production  
& Distribution

Recipients of Media by type and number

Subscribers to cable networks 360,000,000 340,000,000 295,000,000 SV0302-A

Circulation for  
magazines and  
newspapers

Markets / Pursuits  
Magazine Subscriptions

327,042 345,759 333,136 SV0302-A

Markets / Pursuits  
Digital Subscriptions

48,950 43,704 41,893 SV302-A

Bloomberg Businessweek 
Magazine Subscriptions

872,174 907,020 914,570 SV0302-A

Bloomberg Businessweek 
Digital Subscriptions

99,404 66,764 30,000 SV302-A

Total number of  
media productions 
and publications

Radio 12 original  
programs

12 original  
programs

~12 original  
programs

SV0302-B

TV 10-12 programs 
depending on day

10-12 programs 
depending on day

10-12 programs 
depending on day

SV0302-B

Magazines 3 3 3 SV0302-B

Professional  
Services

Number of  
Employees by 

Full Time Employees 18,310 17,276 15,653 SV0102-A

Non-FT Employees 1,824 1,693 1,521 SV0102-A

SASB’s mission is to develop sustainability  
metrics for public corporations to disclose 
material, decision-useful information 
to investors via the annual Form 10-K. 
We support SASB (the Sustainability 
Accounting Standards Board) because 
its work contributes directly to generating 
comparable and consistent data, which is 
deeply aligned with our mission to provide 
transparency to financial markets.

Bloomberg is the first company, public 
or private, to disclose against provisional 
SASB standards. The nature of our 
business directs us to consult three 
sectors: Internet Media & Services, 
Media Production & Distribution and 
Professional Services.

Following the Activity Metrics, we provide 
a combined table drawing from all three 
industry standards, which contains those 
topics we have identified as material 
and against which we are able to report 
as a private company. Quantitative data 
is followed by narrative information that 
contextualizes the data table and is also 
responsive to any qualitative metrics.

For more details on the relationship 
between Bloomberg and SASB,  
see “Looking Closer” on  
page 9 of 2014 Report.

sasb.org
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Environmental Footprint of Hardware Infrastructure

SASB Code Metric 2015 2014 2013

TC0401-01 Total energy consumed in kWh 299,335,919 286,644,356 267,396,199

Percentage grid energy 99% 99% 99%

Percentage renewable energy 1% 1% 1%

TC0401-02 Total Water Withdrawn (gallons) 119,650,020 108,666,000 104,977,980

Percentage Recycled 0% 0% 0%

Percentage in regions with high or extremely high baseline water stress Not material

TC0401-03 Description of the integration of environmental 
considerations to strategic planning of data center needs.

Bloomberg operates multiple data centers to power its business. 
In 2015, data centers accounted for 46% of total electricity 
consumed, or 138,836,366 kWh. Data center efficiency is a 
priority for Bloomberg and has been a focus of our sustainability 
and energy efficiency efforts. We aggressively pursue creative 
solutions and employ best practices to save energy at our data 
centers, such as air containment strategies, free cooling and 
replacement of old, inefficient hardware with newer, more  
efficient models.

At our newest data center, efficient design was one of our core 
principles. The data center was awarded LEED Gold certification, 
only the second data center to be certified under this new, 

rigorous standard. The data center is 25% more energy efficient 
and is projected to save over 25 million kWh annually when fully 
loaded with IT equipment.

In addition to energy efficiency, we have implemented rainwater 
capture system that enables us to save water. The captured 
rainwater will be used in our HVAC system to cool our building. 
During a year with typical rainfall this will save ~5 million gallons,  
a ~19% saving. 

For more information on our efforts to reduce energy consumption 
and improve the efficiency of our data centers, reference pages 
54-61 of 2014 Report. For further details on our water reduction 
efforts see page 79 of 2014 Report.

Professional Integrity

SASB Code Metric 2015 2014 2013

SV0102-02 Amount of legal and regulatory fines and settlements associated with professional integrity or 
duty of care

$0 $0 $0

SV0102-04

SV0102-01

Discussion of policies and practices relating to collection, 
usage, and retention of customer information

Bloomberg respects the privacy rights of our users and is 
committed to protecting their information. Bloomberg allows 
access by employees on a least privilege basis, allowing access 
only to the information required for job function. The Privacy Notice 

for the Bloomberg Professional service explains that we collect 
and process personal information that a user provides through the 
Service, which may include the user's name and address and that 
we may use this information to communicate with and provide our 
users with a requested service or product.  The Privacy Notice 
provides the user with the ability to indicate the user's preferences 
with regard to receiving special offers and promotions from us.

Description of management approach to assuring  
professional integrity and duty of care

Bloomberg’s employees are informed of the confidential and 
valuable nature of client information. Bloomberg performs 
mandatory security awareness trainings to educate all employees, 

including contractors and vendors. This security training occurs 
at least annually and all employees are actively required to 
acknowledge completion of the training. Moreover, all relevant 
policies are accessible to all employees.

Intellectual Property Protection & Media Piracy

SASB Code Metric 2015 2014 2013

SV0302-7 Number of new copyright infringement cases 0 copyright litigations 0 copyright litigations 0 copyright litigations 

Number successful / Number still pending 0 pending 1 which was successful;  
0 pending at year end

0 were successful;  
1 pending at year end

Number as copyright owner 0 initiated by  
the company

0 initiated by  
the company

0 initiated by  
the company

SV0302-8 Discussion of management approach to assuring  
IP protection

Bloomberg protects its intellectual property by filing trademark 
applications and registering domain names for its brands and 
businesses. It also files patent applications on its novel inventions. 
Bloomberg affixes copyright notices to its published works and 

insists upon appropriate confidentiality obligations in connection 
with the disclosure of any proprietary information or trade secrets. 
Bloomberg engages in a variety of methods to police unauthorized 
use of its intellectual property, including through a third-party 
domain name service provider and through trademark monitoring 
by a vendor.
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Intellectual Property Protection & Competitive Behavior

SASB Code Metric 2015 2014 2013

TC0401-15 Number of new patent  
litigation cases

0 patent litigations 1 patent litigation 0 patent litigations 

Number of successful /  
number still pending

1 pending at year end 3 were successful;  
1 pending at year end

3 pending at year end

Number as patent holder 0 initiated by the company 0 initiated by the company 0 initiated by the company

TC0401-16 Amount of legal and regulatory 
fines and settlements  
associated with anti- 
competitive practices

$0 $0 $0

Data Security

SASB Code Metric

TC0401-11; 
SV0102-03

Discussion of management approach to identifying and 
addressing data security risks

Data security is overseen by our Chief Information Security 
Officer who reports to our Chief Risk and Compliance Officer. 
We are committed to protecting sensitive information resources 
through an Information Security Management Program (ISMP). 

Underlying tenets of the ISMP include: centralized oversight and 
coordination; risk assessment and management; administrative, 
technical and procedural requirements and safeguards; periodic 
monitoring, testing and reporting; incident response and reporting; 
training and awareness — including clarity on user roles and 
responsibilities; and acceptable residual risk.

Data Privacy, Advertising Standards & Freedom of Expression

SASB Code Metric 2015 2014 2013

TC0401-06 Amount of legal and regulatory fines and settlements associated with customer privacy $0 $0 $0

TC0401-07 Number of government & law enforcement requests for customer information ~25 ~15 ~10

TC0401-05 Percentage of users whose demographic data is collected for secondary purposes 100% 100% 100%

Percentage who have opted in 100% 100% 100%

TC0401-04 Discussion of policies and practices relating to behavioral 
advertising and customer privacy

The Privacy Policy for Bloomberg.com explains that we collect 
and process personal information that a user provides, which may 
include the user's name and address, and that we may use this 
information to communicate with and provide our users with a 
requested service or product. The Privacy Policy provides the user 

with the ability to indicate the user's preferences with regard  
to receiving special offers and promotions from us.  
We provide choice around our use of demographic data  
for secondary purposes.

The privacy policy for Bloomberg.com is posted at  
http://www.bloomberg.com/privacy

Journalistic Integrity & Sponsorship Identification
SASB Code Metric 2015 2014 2013
SV0302-1 Amount of legal and regulatory fines and settlements associated with libel or slander $350,000 $0 $0
SV0302-2 Fact-checking expenses as a percentage of news production costs 10% 10% 10%

Discussion on fact-checking expenses

We correct any errors promptly and completely. All corrections 
must be brought to the attention of a team leader and managing 
editor, and elevated to the standards team. Where the complainant 
is dissatisfied with the team’s actions, it can also be elevated 
further to the newsroom lawyer. We leave it to the editor-in-chief to 
say, “We stand by our story,” when that response is appropriate.

Bloomberg has outlined steps to ensure accuracy in reporting: 
• Reporters are encouraged to be transparent and explain 

how we know what we know. Attribution should be precise, 
detailed and ubiquitous.

• Confirm the name and title of anyone we interview.
• Check facts pulled from earlier stories. Make sure what is 

asserted as history is consistent with our reporting to date.
• Reporters are responsible for the integrity of their reporting, 

and editors must validate what is published and broadcast.
• Print the story. Review the printout and check off each fact, 

spelling and calculation.
• Reporters need to sign off on the final version of their stories 

before publication. Editors should flag any material changes.
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SV0302-04

SV0302-06

Discussion of management approach to assuring journal-
istic integrity of news programming related to: (a) truthful-
ness, accuracy, objectivity, fairness, and accountability, (b) 
independence of content and/or transparency of potential 
bias, and (c) protection of privacy and limitation of harm

A foundational document called “The Bloomberg Way” spells out 
our guiding principles of transparency, accuracy and integrity. 
Everyone across the organization involved in news gathering (more 
than 2,300 employees) will receive our code of conduct in July. As 
they did last year, all such employees will again be required to sign 
an acknowledgment attesting that they have read the code.

We include a Q&A section in the code of conduct employee 
review to supplement our existing message to employees to show 
how seriously Bloomberg takes integrity in news. All Editorial staff 
also must participate in a ninety-minute training session on “best 
practices for journalists” covering ethics, conflicts of interest and 
fairness issues. Over 2,140 employees completed the course 
during the past six months. And our legal team requires libel, priva-
cy and fairness training for all journalists.

To learn more about our News efforts see pages 16, 23-27 of the 
2014 Report and 11 of the 2015 Report and for more information 
on “The Bloomberg Way,” please visit  
www.bloomberg.com/bcause and consult the appendix.

Description of management approach to delivering plurality 
of news media content

Bloomberg holds regular independent board meetings around 
the world with business and government leaders. The meetings 
are generally limited to Bloomberg journalists and editors. They 
are designed to increase the influence and independence of 
Bloomberg content, reinforcing our commitment to giving full,  
fair and unbiased coverage to newsworthy events.

Led by our then Editor-in-Chief, Matt Winkler, we introduced 
an initiative in 2010 to address the economic and societal 
consequences of the gender gap in business and finance.

We have made it a priority to add more female talent and 
leadership to our staff, more diverse voices to Bloomberg stories, 
and to identify and profile current and future female leaders in all 
areas of business, finance and politics.

We write accurately and fairly, without bias or agenda of any  
kind, other than to provide news our readers need and want.  
We correct any errors promptly and completely. While we are 
often in  the difficult position of covering our customers of 
Bloomberg LP, and sometimes the company itself, we do not  
allow commercial considerations to shade our news judgment  
to protect our integrity and reputation.

Journalistic Integrity & Sponsorship Identification
SASB Code Metric 2015 2014 2013

Employee Recruitment, Inclusion & Performance 

SASB Code Metric 2015 2014 2013

TC0401-12 Percentage of employees that are foreign nationals

US Only 12.6% 11.8% —

Global 16.8% 17.2% —

TC0401-13; 
SV0102-08

Employee Engagement as a percentage

HR Performance 100% 100% 100%

1 Social Impact Group 81% 87% —

2 or more Social Impact Groups 52% 27% —

TC0401-14; 
SV0102-06: 
SV0302-05

Women 31.8% 32.4% 32.9%

Women in Mgmt 28.0% 27.4% 26.9%

Black/African Americans (US Only) 3.9% 4% 4.1%

Black/African Americans in Mgmt (US Only) 2.8% 2.9% 2.9%

Hispanics/Latinos (US Only) 5.6% 5.8% 5.5%

Hispanics/Latinos in Mgmt (US Only) 4.2% 3.9% 3.6%

Asians (US Only) 29.1% 27.4% 26.3%

Asians in Mgmt (US Only) 20.3% 19.2% 19.6%

Discussion on Employee Recruitment, Inclusion & Performance

We recognize that diversity is good for business and that diverse  
opinions result in better business results. At Bloomberg, we are required 
to review available local talent pools before recruiting foreign nationals. 
This includes broadly advertising our positions, partnering with organiza-
tions and recruiting agencies that specialize in sourcing key talent locally, 
recruiting from target institutions/universities to build pipeline, etc. Other 
strategies we employ to recruit top talent include creating internships for 
high school and college students to build a pipeline for hard-to-fill roles/
skill sets (for example STEAM (science, technology, engineering, arts, and 
mathematics) degrees) to reduce dependency on hiring foreign nationals, 
expanding our geographic reach beyond saturated markets/cities, out-
sourcing to managed vendors, etc.

We measure our employee engagement in two different ways and use 
employee engagement as a proxy for employee surveys. First, 100% of our 
employees receive feedback from Human Resources and Managers in the 
form of Performance Reviews. Second, we calculate the percentage of 
employees that are engaged in our Social Impact Groups — Sustainability, 
Diversity & Inclusion, Philanthropy & Engagement and Wellness. In 2015, 
81% of our employees engaged with at least one of our Social Impact 
Groups and 52% engaged with 2 or more.

We set ambitious targets for engagement, which can be found on  
pages 6 & 7. Pages 20-26 of this report (People Section) also provide  
extensive details on our social impact efforts, including our  
Diversity & Inclusion initiatives.
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Regarding Omissions  
& Non-disclosure

Bloomberg is a privately held limited 
partnership. In contrast to publicly  
traded companies, this structure allows 
us a measure of discretion in determining 
the extent and scope of disclosure about 
the Company. What follows are the areas 
within which Bloomberg has decided to 
refrain from disclosing certain information:

• Our data centers are the lifeblood of 
our Company and a distinct advan-
tage over our competition. Any infor-
mation about our data processing 
capabilities is considered proprietary, 

along with how we secure the data 
within our environment, which 
includes data about our employees, 
our customers and our vendors.

• Government monitoring of information is 
an industry-wide issue where monitoring 
is required by the country. However, 
as a private company, we have made 
the decision to avoid singling out any 
specific country for reporting purposes.

• Bloomberg does not disclose specific 
revenue elements of the Company aside 
from publicly disclosed overall revenue 
numbers.

• We do not disclose employee turnover 
figures. However, we note here that 
our turnover is in line with industry 
averages and Bloomberg takes best in 
class actions to recruit and retain talent. 
Please see pages 20-26 of 2015 Report 
and 28-53 of the 2014 Report for more 
details on our employee programs.
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